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Welcome to the November issue
Marina Conference Adds Hurricane 

Recovery Forum

Warren, RI - The International Marina and Boatyard Con-
ference (IMBC) has added a Hurricane Recovery Forum to 
its 2018 conference agenda. The two-hour session, sched-
uled for Friday, February 2, 2018, 2 p.m. - 4 p.m. at the Er-
nest N. Morial Convention Center, New Orleans, LA, will 
close out the two-day conference. 

The forum will focus on hurricane recovery efforts and 
risk management with topics covering employee and elec-
trical safety, insurance claims, design and engineering and 
federal disaster loans. The session will also include lessons 
learned and a firsthand account of the recovery of a local 
marina devastated by Hurricane Katrina. 

"Although our agenda was complete, we knew this was a 
topic that had to be addressed, given the historical storms 
we have experienced this year," said AMI Chair, Brad 
Gross, CMM. "Our goal is to provide our industry with in-
formation from industry-leaders to help them successfully 
and safely deal with their recovery efforts." 

To learn more about IMBC, visit www.marinaassociation.
org/imbc, call 401-682-7334 or email imbc@marinaasso-
ciation.org.

Suntex Selected to Redevelop Ft. 
Lauderdale Marina

Source: Trade Only Today

The city of Fort Lauderdale has selected Dallas-based Suntex 
Marina Investors LLC to redevelop the Las Olas Marina.

Suntex, which owns and operates more than 45 U.S. mari-
nas, will have a 50-year lease to operate the property. The 
renovation is part of a $70 million city redevelopment proj-
ect to create waterfront and beach access, a park and new 
parking facilities and renovate existing sidewalks.

“We would like to leverage our investment to create the 
greatest possible benefit for as many people in the com-
munity as we can,” David Filler, a principal of Suntex, said 
Thursday in a statement, “This means recognizing that this 
marina must serve more than just the owners of megay-

achts. We must do our part to add jobs to the community, 
benefit the environment and build on the remarkable suc-
cess Fort Lauderdale has already achieved in creating an 
inviting, walkable and vibrant waterfront community.”

Suntex said the marina will incorporate strategies to achieve 
Florida Clean Marina Program designation and sustainabil-
ity will be a key consideration during the design process.

Small Businesses Are Super-Optimistic...
But What Does This Mean?

By Gene Marks, Inc. Magazine

The most recent survey of small business optimism was re-
leased this month and the news is consistent with previous 
surveys: small business owners continue to be optimistic.
Capital One's Small Business Growth Index, a late-summer 
survey of 500 small business owners across the country 
found that optimism is up, as well as sales and business 
conditions. 60 percent of those polled found business con-
ditions to be "good or excellent." The numbers, which also 
took into account hiring plans and future financial posi-
tions, was the highest since 2012.

"I believe that small business owners are confident about 
the future," Johannes Endhardt a Vice President at the 
bank told me over breakfast. "The stock market has been 
going very well over the last half year, which shows con-
sumer confidence is strong. And the overall economic en-
vironment leans in that direction," (Capital One is a client 
of my company, The Marks Group PC, but I have received 
no compensation to write this article).

Endhart's opinions were validated by Megan Murray, a se-
nior manager at the U.S. Chamber of Commerce. "We rep-
resent millions of companies and the majority of them are 
small businesses and most of the ones I speak to continue 
to express optimism," she said. "I think it'll be interesting 
to see what happens in the next few months, but I do think 
there's enough that has happened already to give them 
continued confidence."

The big question is: will small business owners put their 
money where their mouths are? So far, the news is encour-
aging.

Industry News Continued on Page 3
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Durable goods orders - which are goods not for immediate 
consumption and able to be kept for a period of time, like re-
frigerators and cars - were very strong in September and this 
week's numbers for October are also expecting to be strong. 
Business investment, which is measured by core capital-goods 
orders has climbed 7.8 percent this year, the fastest pace since 
early 2012, according to a Marketwatch report. Of course, 
these numbers indicate spending by larger companies, but 
it's common for small businesses to mirror, although on a re-
duced scale, the activities of bigger corporations.

Hiring is also up. According to this report in Reuters, non-
farm payrolls increased by 261,000 last month which was 
the largest gain since July 2016. The unemployment rate 
continues to stay low and the demand for skilled employ-
ees, as shown by September's JOLTs index remains high, 
with openings running about 10 percent over actual hires.

Tax reform and continued de-regulation may continue these 
trends. But that doesn't negate challenges that many small 
business owners will continue to face in 2018. The Capital 
One Index highlights a few of these, including managing 
cash flow and keeping up with technology. Many of my cli-
ents also continue to struggle with controlling their health-
care costs in a very uncertain regulatory environment and 
finding good people.

But everything's relative. The bottom line is that small busi-
ness owners are feeling pretty good about their prospects 
and are beginning to invest and hire. Sure, there are chal-
lenges. But how many of us felt this way back in 2009? Or 
2010? Or even the few years after? Running a small busi-
ness will never be without its challenges but, as Thanksgiv-
ing approaches, many of us are feeling quite grateful for 
this economic environment.

BoatUS Breaks Ground on New 
Headquarters

Source: Trade Only Today

BoatUS, a subsidiary of Geico, is returning to Springfield, 
Va., after 40 years. 

The advocacy, services and safety group for recreational 
boaters — and the 17th-largest employer in Alexandria — 

Industry News Continued from Page 2

broke ground Wednesday on a 65,000-square-foot associa-
tion and corporate headquarters at 5323 Port Royal Road 
in Springfield.

The new BoatUS/Geico Marine Insurance building will be 
a block from where BoatUS was based in the early 1970s.
In addition to operations the facility will house customer 
service and nationwide 24/7 on-water/on-road dispatch 
operations for recreational boat owners.

Among those at the groundbreaking were BoatUS CEO Kirk 
La; Geico president and COO Bill Roberts; Fairfax County 
Braddock District Supervisor John Cook; Fairfax County 
Springfield District Supervisor Pat Herrity; Virginia state 
Sen. Richard Saslaw; staff from BoatUS and Geico Marine 
Insurance and building owner I-95 Business Parks; and the 
design, build and engineering team for the new facility.

“Some may say we are going back to our roots because af-
ter our founder, Richard Schwartz, started BoatUS in 1966 
he located one of the association’s first offices just down 
the block at 5261 Port Royal Road,” said La in a statement. 
“However, when our new building opens in October 2018 
it will be our first headquarters built for the purpose of 
serving the more than half a million BoatUS members and 
Geico Marine Insurance customers and helping us make 

BoatUS CEO Kirk La (fifth from left) and others break ground for 
a new association and corporate headquarters in Virginia. Others 
(from left) are Wayne Klotz, I-95 Business Parks; Edwin Lynch, Port 
Royal Pride; Fairfax County Springfield District Supervisor Pat 
Herrity; Virginia state Sen. Richard Saslaw; Fairfax County Brad-
dock District Supervisor John Cook; Bill Roberts and Dave Pierce, 
both of Geico; and Tom King and Marc Vignerot, both of BoatUS.

https://www.marketwatch.com/story/business-investment-surges-again-in-september-durable-goods-report-shows-2017-10-25
https://www.reuters.com/article/us-usa-economy/u-s-job-growth-picks-up-flat-wages-raise-consumer-spending-worries-idUSKBN1D308L
https://seekingalpha.com/article/4122713-september-jolts-report-hurricanes-disrupt-late-cycle-trend
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boating better for the nation’s nearly 12 million registered 
boat owners.”

“To help us grow for the next 50 years we will need new 
team members who are looking for opportunity and a solid 
career path,” La said. “We know our new headquarters will 
make BoatUS and Geico Marine Insurance a very appeal-
ing place to work.”

The new building offers enhancements that seek to appeal 
to a millennial workforce, including an open design that 
encourages collaboration, a fitness center with showers and 
lockers, a full cafeteria, ample parking with electric vehicle-
charging stations and better access to highways and public 
transportation.

Snag-A-Slip Acquires Fellow Baltimore 
Marine Company MarinaLife

Source: Baltimore Business Journal

Baltimore startup Snag-A-Slip has acquired fellow boating 
company Marinalife, the companies announced Thursday. Industry News Continued on Page 5

Snag-A-Slip, an online platform that allows boaters to re-
serve boat slips at marinas, closed on the deal last week, 
said Dan Cowens, the company's co-founder. Cowens de-
clined to disclose the purchase price.

Baltimore-based Marinalife is a membership program that 
offers subscribers access to a magazine about boating and 
marinas, boater's insurance, an app with navigational tools 
and discounts at stores, marinas and more. A one-year 
membership to Marinalife costs $50. An additional $199 
yearly membership is also available with unlimited towing 
services from Annapolis-based Sea Tow.

Snag-A-Slip has offered jobs to every member of the Mari-
nalife staff, Cowens said. Joy McPeters, the founder and 
CEO of Marinalife, will be joining the company as chief 
strategy officer.

Cowens said he is still working on how to incorporate 
Marinalife's offerings into Snag-a-Slip's services. He orga-
nized a meeting of all Snag-a-Slip employees Wednesday 
to brainstorm ideas, he said, and will be holding a similar 
meeting with Marinalife on Friday. Once those meetings 

http://companies.bizjournals.com/profile/marinalife/4151362/
http://innovativepanel.com
https://www.bizjournals.com/baltimore/search/results?q=Dan Cowens
https://www.bizjournals.com/baltimore/search/results?q=Joy McPeters
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are complete, Cowens said he will work with both teams 
to come up with ideas on how to package the companies' 
various products.

"Once we finish the strategy sessions, we’ll identify which 
areas we want to continue to advance," he said. "In the im-
mediate, we’re definitely stronger with the acquisition."

Cowens said he has been friends with McPeters since Snag-
A-Slip was founded in June 2015. They actually met while 
Cowens was trying to get the company off the ground.

"We identified competitors in the space [before launching] 
and we wanted to meet with Joy just to understand more 
about her business," he said. "Over time, we built our rela-
tionship and got to know each other."

The Marinalife acquisition is the latest move in Snag-A-
Slip's growth. The company, based out of Sagamore Ven-
tures' City Garage in South Baltimore, recently finished a 
$4.8 million fundraising round led by Claritas Capital.

In 2016, it secured a partnership with Waterway Guide, 
a leading cruising guide among East Coast boaters and a 
popular source for marinas looking to list available slips.
Cowens said he likely isn't done, either.

"I'm very open to anything, and I have already identified 
potential future acquisitions," he said.

More Than 40 Million Kidde Fire 
Extinguishers Recalled

Source: BoatUS

Includes those used for PWCs

More than 40 million Kidde fire extinguishers equipped 
with plastic handles, some on the market for more than 
40 years, have been recalled. According to the Consumer 
Product Safety Commission (CPSC), “The fire extinguish-
ers can become clogged or require excessive force to dis-
charge and can fail to activate during a fire emergency. In 
addition, the nozzle can detach with enough force to pose 
an impact hazard.” The BoatUS Foundation for Boating 
Safety and Clean water is urging recreational boat owners 
to check their boats for the recalled extinguishers and get 
a free metal-handled replacement by going to the CPSC 
recall website.

The recall affects both plastic-handle and push-button Pin-
dicator Kidde fire extinguishers, including 134, ABC- or 
BC-rated models manufactured between January 1, 1973, 
and August 15, 2017. The extinguishers are red, white or 
silver and were sold in the US and Canada through a wide 
range of retailers from Montgomery Ward to Amazon. The 
CPSC recall website shows how to easily identify the af-
fected extinguishers.

In the recall, Kidde also ac-
knowledged the free replace-
ment push-button extinguisher 
being sent to personal watercraft 
owners is similar in size to the 
recalled model but may not fit 
in the same location as the old 
fire extinguisher. “This may re-
quire a slightly different mount-
ing orientation or location,” said 
BoatUS Foundation Assistant 
Director of Boating Safety Ted 
Sensenbrenner.”

CPSC says there have been approximately 391 reports of 
failed or limited activation or nozzle detachment, includ-
ing one fatality; approximately 16 injuries, including smoke 
inhalation and minor burns; and approximately 91 reports 
of property damage.

Kidde may also be contacted toll-free at 855-271-0773 
from 8:30 a.m. to 5 p.m. ET Monday through Friday, 9 a.m. 
to 3 p.m. ET Saturday and Sunday. The company offers ad-
ditional recall information online at kidde.com by select-
ing “Product Safety Recall.”
 

BoatUS National Advisory Council 
Gathers to Look at Recreational Boating 

Today, Tomorrow

A panel of distinguished national boating leaders who serve 
as a sounding board for the Boat Owners Association of 
The United States (BoatUS) gathered last week along with 
esteemed guests and BoatUS staff in Austin to discuss key 
issues impacting recreational boating today and tomorrow.
Topics of the daylong agenda included an overview of rec-
reational boating in addition to a review of industry trends, 
demographic and cultural shifts, federal and state boating 
issues and laws, national efforts to address the marine-

Industry News Continued on Page 7

The CPSC website shows 
boaters how to easily 
identify recalled Kidde 
fire extinguishers. Photo 
by CPSC

https://www.bizjournals.com/baltimore/news/2017/09/13/baltimore-startup-snag-a-slip-raises-4-8-million.html
https://www.bizjournals.com/baltimore/news/2017/09/13/baltimore-startup-snag-a-slip-raises-4-8-million.html
https://www.bizjournals.com/baltimore/blog/cyberbizblog/2016/01/annapolis-startupsnag-a-slip-eyes-big-growth-with.html
https://www.cpsc.gov/Recalls/2017/kidde-recalls-fire-extinguishers-with-plastic-handles-due-to-failure-to-discharge-and
https://www.cpsc.gov/Recalls/2017/kidde-recalls-fire-extinguishers-with-plastic-handles-due-to-failure-to-discharge-and
https://s3.amazonaws.com/inmar-adx-files/N130284/US_25+FINAL+FAQ+for+Posting+to+Kidde.pdf
https://s3.amazonaws.com/inmar-adx-files/N130284/US_25+FINAL+FAQ+for+Posting+to+Kidde.pdf
http://www.kidde.com
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technician shortage and increase fishing participation of 
anglers and boaters in America, how boat-sharing services 
are changing ownership, and how membership organiza-
tions remain relevant. A special presentation was made to 
the council by National Oceanic and Atmospheric Admin-
istration (NOAA) Office of Coast Survey Rear Admiral 
Shepard Smith who discussed how NOAA produces the 
services it offers recreational boaters, including weather 
and charting, as well as the future of marine navigation.

The volunteer members of the BoatUS National Advisory 
Council included Robert Baldridge, immediate past Chief 
Commander, United States Power Squadrons; Lenora S. 
Clark, former California Boating and Waterways Commis-
sioner and former Recreational Boaters of California Presi-
dent; Dean Travis Clarke, former Executive Editor, Bon-
nier Marine Group; Thom Dammrich, President, National 
Marine Manufacturers Association; Jim Ellis, National Ad-
visory Council Chairman and former President, BoatUS; 
John Flynn, Principal, Squire Patton Boggs; Tom Guess, 
President, National Association of State Boating Law Ad-
ministrators; John Marshall, President, Recreational Boat-
ers of California; and Bob Adriance, former Editor, Sea-
worthy.

Joining the Council’s members was a distinguished roster 
of special guests, including Jackie Baumgarten, Chief Ex-
ecutive Officer, Boatsetter; Dave Chanda, Vice President, 
Recreational Boating and Fishing Foundation; Matt Gruhn, 
President, Marine Retailers Association of America; Beth 
Newburger Schwartz, President, Epoch Communications 
and wife of late BoatUS founder Richard Schwartz; and Liz 
Ogilvie, Director, Keep America Fishing, American Sport-
fishing Association.

BoatUS leadership and staff included Kirk La, Chief Ex-
ecutive Officer; Chris Edmonston, Vice President, Govern-
ment Affairs, and President, BoatUS Foundation; Heather 
Lougheed, Vice President, Membership; Scott Croft, Vice 
President, Public Affairs; David Kennedy, Manager, Gov-
ernment Affairs; Morgan Neuhoff, Program Coordinator, 
Government Affairs; Susan Shingledecker, Vice President, 
BoatUS Foundation for Boating Safety and Clean Water.

Attending from BoatUS’s parent GEICO were Hank 
Nayden, Vice President, General Counsel; Chris Nowack, 
Counsel; Steve Parsons, Vice President, Assistant Control-
ler; Nancy Pierce, Senior Vice President; and Bill Roberts, 
President.

ORIR Leaders Meet with USDA Under 
Secretary, Find Partnership and Better 

Infrastructure Messages Welcomed

A delegation of Outdoor Recreation Industry Roundtable 
(ORIR) organization leaders delivered a blend of praise 
and challenges to the USDA’s Acting Under Secretary for 
Natural Resources and the Environment, Dan Jiron, and 
a key group of department officials on November 21. The 
ORIR group underscored the importance of national for-
ests to many recreational activities and the world-class ex-
periences provided to anglers and skiers, hikers and camp-
ers, boaters and motorized trail enthusiasts. The group also 
noted that many forest recreation sites rely on outdated 
and inadequate infrastructure. They told the Under Secre-
tary that partnerships in recreation experiences are key to 
long-term capacity and quality.

The Under Secretary expressed agreement and a commit-
ment to moving quickly to improve recreation experiences 
in the forests. He assured the group that Agriculture Secre-
tary Sonny Perdue is a strong advocate for outdoor recre-
ation and invited the group to view his recent message re-
garding the national forests at https://www.youtube.com/
watch?v=RiWm5rnEU6s.

He underscored the economic importance of recreation to 
prosperity in rural areas of the nation and invited ideas for 
ways to overcome communications problems that stifle in-
terest from many urban, younger Americans. He listened 
with interest as the ORIR representatives described actions 
to modernize campgrounds and marinas and to utilize 
broadband in frontcountry areas to deliver interpretation 
and education – and allow forest visitors to share fun expe-
riences with friends.

A full report on the meeting will be posted soon, including 
discussions regarding use of recreation fees and better and 

Industry News Continued on Page 8
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up-to-date information about national forest recreation 
opportunities. The meeting ended with an agreement to 
plan further discussions involving the department and its 
recreation partners focusing on action steps and overcom-
ing barriers to partnerships.

Organizations taking part in the meeting included the 
American Sportfishing Association, Boat Owners Associa-
tion of The United States, National Marine Manufacturers 
Association, National Off-Highway Vehicle Conservation 
Council, Motorcycle Industry Council, American Recre-
ation Coalition and the Great Outdoors Month Council.

ARC, Agents of Discovery, and NPS Help 
Kids Get Outdoors on the National Mall

Source: American Recreation Coalition

Fifth graders from Washington, D.C.’s School-Within-
School joined the American 
Recreation Coalition (ARC), 
Agents of Discovery and the 
National Park Service (NPS) 
on the National Mall Novem-
ber 7 for the launch of the new-
est Agents of Discovery mis-
sion site!  Click here for media 
coverage of this exciting event. 
  
The augmented reality mo-
bile game encourages play-
ers to explore real-life sites on the National Mall while 
enjoying healthy, active fun outdoors.   The game features 
“mission sites” with interactive quizzes along the way.   
  
NPS will still offer traditional pen-and-paper Junior 
Ranger programs, but apps like Agents of Discovery are 
helping NPS and other federal agencies embrace tech-
nology to encourage a younger, more technologically-
savvy audience to explore their public lands and waters. 
  
Agents of Discovery and ARC have also partnered with 
the U.S. Forest Service (USFS) to help bring the free mo-
bile game to more than 60 National Forest sites across 
the country.   Click here to find a list of active USFS mis-
sion sites!   Watch Agents of Discovery’s presentation at 
RECx 2017 here.   To learn more about the partnership 
between ARC, USFS and Agents of Discovery, click here.   
  

Visit Agents of Discovery’s website at www.agentsofdiscov-
ery.com.

WGA Comments: Improving 
implementation of the Endangered 

Species Act

Source: Western Governors’ Association

Western Governors submitted comments on Nov. 16, 2017, 
to the U.S. Department of the Interior on regulatory reform 
for the U.S. Fish and Wildlife Service (Service) and to pro-
vide input on means of improving how the Service imple-
ments the Endangered Species Act (ESA) through regula-
tory and administrative actions. The comments directed to 
Interior Secretary Ryan Zinke cited the WGA Policy Reso-
lution, Species Conservation and the Endangered Species 
Act, which incorporates by reference the Year Two Recom-
mendations of Species Conservation and the ESA Initiative 
to inform deliberations on regulatory and administrative 
actions. Read, download the comments.

Nation’s Flood Prediction System 
Questioned

Source: Trade Only Today

After the unprecedented flooding that took place in Hous-
ton as a result of Hurricane Harvey, questions are being 
asked about the effectiveness of the system used to predict 
flooding in the United States.

The storm’s relentless rainfall flooded areas around Hous-
ton that had rarely or never been underwater, an NPR ar-
ticle published Monday reported.

Stay connected and up-to-
date with AMI and all AMI 
related events and partners 
by ‘liking’ us on Facebook! 

Ask questions, get updates and pictures 
on all AMI related information!

Industry News Continued on Page 9
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“When the numbers started coming in, it was a little scary,” 
Matt Zeve, director of operations for the Harris County 
Flood Control District, which includes Houston, told 
NPR. He referred to a hash mark on the White Oak Bayou 
bridge that indicated the water had reached 20 feet above 
the stream bed.

Floods such as those that resulted from Harvey are often 
referred to as 100- or even 500-year storms. Maps designed 
by the Federal Emergency Management Agency and states 
are intended to help predict where floods can occur. People 
who own property inside a “flood zone” usually have to 
purchase flood insurance from FEMA.

In Texas, however, areas that were well outside flood plains 
have flooded many times, including incidents in the Hous-
ton region in 2015 and 2016 that were considered major 
floods, NPR said.

County Judge Ed Emmett, who is Harris County’s chief 
executive and helps lead recovery efforts, said “we’ve had 
three 500-year events in two years … we’ve got to go back 
and look at what our flood plains are.”

That is already happening at Texas A&M University, where 
flood expert Samuel Brody studied more than 30 years of 
floods in the Lone Star State. He found that about half of 
the insurance claims made after the flooding in Houston 
were for properties considered outside the mapped flood 
plain. In some parts of Texas the rate was reportedly as high 
as 80 percent.

“We’re finding neighborhoods that are miles away from any 
FEMA-defined flood plain, and every house is flooding,” 
Brody told NPR. “It’s not just flooding once in these epic 
events,” he added. “These are chronic, repetitive events.”

Part of the problem is that Houston’s flood maps are con-
sidered out of date because they’re based on rainfall data 
compiled up to 1994. Scientists at the National Oceanic and 
Atmospheric Administration said Houston has seen many 
large storms since the 1990s.

Sanja Perica at NOAA’s Office of Water Prediction has been 
overseeing an effort to update the nation’s rainfall data. The 
updated rainfall estimates and new flood maps reportedly 
aren’t ready to be published, but Perica said “we looked at 
preliminary estimates in the Houston area [and] they will 
change significantly” when the new numbers are published.

Perica’s team estimated that big storms in Houston drop 
30 to 40 percent more rainfall than they used to. This will 
more than likely result in big changes to the rainfall maps 
and increase the number of people who will have to pur-
chase flood insurance.

Natural Disaster Recovery and Reviving 
Tourism

Source: The Star, St. Lucia

We’ve discussed prior what it takes for an individual busi-
ness to recover from a hurricane (see How Can Businesses 
Respond Effectively To Each Hurricane? on page 1 of our 
October 7, 2017 issue). Our step by step guide talked about 
the principles and foundational steps needed to go from 
the aftermath of a storm to the resumption of normal busi-
ness operations.

Beyond individual businesses, reviving a whole industry can 
be a far greater challenge. This is particularly true of the tour-
ism industry, a vital cornerstone of the Caribbean as a region 
but an industry uniquely vulnerable to the weather in a way 
that other others, e.g. banking, are not. Let’s look at how, be-
yond a business, an entire industry goes about recovery.

AGILITY
For an industry like tourism, that is vital to the regional 
economy, it’s essential to return tourists and customers to 
the islands as fast as possible. This can be particularly diffi-
cult in circumstances where one destination is ready again 
for operation but others are not.

While charter tours, cruise ships and other tourism pro-
viders may have previously travelled across a set itinerary 
of islands, when a hurricane has damaged a port, adjust-
ments need to occur. While this is no easy feat, it is also 
not impossible. Puerto Rico sustained substantial damage 
this hurricane season but the Bahamas faced relatively little 
damage. Provided one port remains open when another 
closes, a cruise provider is already more than halfway to a 
remedy.

LOGISTICS 
Recovery from hurricane damage requires work and resto-
ration across multiple fronts.

Puerto Rico is illustrative of how these challenges are in-
terwoven with one another: in the absence of a consistent 
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Industry News Continued from Page 9

electricity supply, businesses cannot operate. This means 
even essential services like banks can struggle to provide 
basic transactions, placing more pressure on aid and not-
for-profit groups to meet the needs of the wider commu-
nity.

This problem is compounded by a number of Puerto Ri-
cans who have been displaced, having moved away tem-
porarily from their local community to reside elsewhere as 
restorations proceed. While a port may be open to receive 
a ship, the industry that supports it may be non-existent 
until recovery is achieved.

There is also the question of priority. Governments will 
seek to restore tourism services as quickly as possible but 
need to first attend to providing emergency services to lo-
cals. Beyond this, the restoration of key community infra-
structure like housing, schools, essential retail and utilities 
will take priority.

GRASSROOTS
The Caribbean also faces a unique problem when it comes 
to generating tourism post-disaster. The region, as a whole, 
is recognised as an enticing destination. This is an advan-
tage‚ just as the United States or Europe is recognised as a 
region with multiple destinations and diversity to attract a 
variety of tourists.

The downside to this is that, unlike the United States or 
Europe‚ if tourists hear of a disaster that has impacted the 
Caribbean‚ they can misperceive that it has affected the en-
tire region. This was echoed by Matthew Beaubrun of Cox 
& Co.

This misperception needs to be corrected to ensure that the 
damage caused by a hurricane isn’t compounded by see-
ing business and tourism drop when many nations – like 
Saint Lucia in this hurricane season – essentially suffered 
no damage.

Getting the message out that the Caribbean is not only 
open for business right now but is always open for busi-
ness, even if a hurricane has come through the region, is a 
key theme across this special Tourism Edition. It will also 
benefit all Caribbean business owners if together we can 
broaden awareness beyond our borders.

GLOBAL ENGAGEMENT
Beyond the restoration of services, the tourism industry 
needs to market heavily the fact that ‘business as usual’ for 

many islands has more or less resumed. This is something 
that has been a consistent theme across our articles dis-
cussing tourism in the post-Irma and Maria era. While this 
is similar to the task of any business, more is involved for a 
whole industry.

A local business in the Dominican Republic, St Kitts and 
Nevis or Guadeloupe may indeed need to resume opera-
tions in competition with other local providers. The Ca-
ribbean tourism industry needs to resume operations in 
competition with other tourism regions. While it should be 
noted that the scope and reach of global tourism providers 
is immense – and so a five-star cruise liner that regularly 
sailed to the Caribbean pre-disaster can easily be enticed to 
return – the difficulty of attracting tourists who may other-
wise seek to travel through the Americas, Europe or even 
Asia means this is no easy task.

EDUCATION AND PREPARATION
Beyond restoration of services, and communication that 
tourism is back (and never really goes away, given the size 
of the Caribbean), it is essential that all Caribbeans revisit 
that old and familiar question: Where do we go from here? 
The raw power of nature, as seen in a hurricane, can of-
ten make seeking answers to this question painful, and feel 
fruitless.

While there is no big, magic solution to dealing with the 
damage a hurricane can cause, there are many little solu-
tions that, together, can amount to real progress. Improv-
ing communications, coordination between stakeholders, 
and looking to identify areas where improvements and 
reforms can occur all serve as foundational goals in this 
sphere.

Ultimately, any hurricane or natural disaster will always 
bring about damage, disruption and heartbreak. Any sug-
gestion otherwise would overlook the reality of the chal-
lenge, and do a disservice to all in the tourism industry, 
alongside the entire Caribbean community.

This notwithstanding, by building upon our experience 
and understanding, and enhancing our capacity to respond 
year by year, we can not only address the harm quicker but 
also increase our ability to minimise as much as possible 
the threat posed by future hurricanes to tourism and the 
livelihood of so many businesses in the region.

Gains here may be incremental but remain incredibly im-
portant to pursue. That’s the region’s task ahead
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Clean Marina & 
Environmental News

Two Anne Arundel County Marinas 
Certified as Maryland Clean Marinas

Source: Maryland Dept. of Natural Resources

Two Anne Arundel County marinas earned  Maryland 
Clean Marina awards after passing a voluntary evaluation 
and inspection by the  Maryland Department of Natural 
Resources.

Horn Point Harbor in Annapolis and Pleasure Cove Mari-
na in Pasadena both met the criteria checklist, bringing the 
total number of Maryland Clean Marinas and Partners to 
152.

In Anne Arundel County, 48 of the estimated 165 marinas 
are certified clean marinas.

Department staff and a manager of another certified clean 
marina evaluate each potential boatyard or marina on areas 
such as boat maintenance and repair, emergency prepared-
ness, petroleum control and stormwater management. To 
pass, the marina must score between 70 and 85 percent in 
each area of the checklist by implementing practices from 
the Maryland Clean Marina Guidebook. Marinas are re-in-
spected every three years to ensure continued compliance.

The  Maryland Clean Marina Initiative  was developed 
in 1998 by a committee of academics, boating industry 
groups and organizations, boatyard and marina operators, 
and local and state governments with the goal of reducing 
nonpoint source pollution from marine facilities and rec-
reational boats statewide. To learn more about the program 
or to seek certification, please visit  http://dnr.maryland.
gov/boating/pages/cleanmarina.

Egg Harbor Marina Wins Award for 
Work to Protect Environment

Source: The USA Today Network Green Bay

The Egg Harbor Marina was one of two state marinas to 
win the Clean Marina award from the Wisconsin Marine 
Association for work to protect water quality, public health, 
and fish and wildlife habitat.

Along with the Southport Marina in Kenosha, the Egg 
Harbor Marina was re-certified by the Wisconsin Marine 
Association, according to a news release. The awards were 
announced at the WMA conference Nov. 14.

The designation is the result of a rigorous training and cer-
tification process carried out by the Wisconsin Marine As-
sociation, University of Wisconsin Sea Grant Institute and 
Wisconsin Coastal Management Program. 

The Wisconsin Marine Association has certified 21 Clean 
Marinas in Wisconsin and one in Iowa. Another 13 mari-
nas are working toward certification, the release said.

“Certified clean marinas are safer and healthier facilities 
for employees and boaters, and also protect valuable public 
benefits like swimming, fishing and drinking water,” said 
Vicky Harris, WMA Clean Marina Program coordinator. 

“They are also more desirable destinations for recreational 
boaters who want to boat in an environmentally friendly, 
clean marina,” Harris said.

Harbor Island Marina First toTest New 
Cleaning Device

Source: Fox5 San Diego

Harbor Island’s Cabrillo Isle Marina now boasts one of the 
cleanest marinas in the nation.

Nine months ago, it became the first marina in the U.S. to 
test out a new technology: the Seabin.

“It’s basically a floating trashcan but it has a motor at the 
bottom to skim the top of the water,” said Tony Reese, ma-
rina manager.

Reese showed FOX 5 the worst area of the marina, where 
trash and debris would routinely collect.

“We called this Scum Alley,” said Reese. “It was so thick 

Clean Marina & Environmental News Continued on Page 14
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through here you could almost walk across it. All the tides 
and all the winds just push everything down to this end of 
the basin and then there’s nowhere for it to go from here.”
He said his crews would skim the surface several times a 
day to try to keep the water clean.

“All of it was pretty unsuccessful and every tide would 
come in and bring in more debris,” said Reese.“Then it 
would leave it on the rocks for the next tide to bring out.”
Now with the Seabin in place, the water is crystal clear.

“We can get up to 20 pounds per emptying three times a 
day, so that’s 60 pounds of debris we’re pulling out of the 
water every day,” said Reese.

Clean Marina & Environmental News Continued from Page 13 “It’s so clean,” said Jeff Wer, who has called Cabrillo Isle 
Marina his home for the past four years. “I’ve been to many 
marinas all around San Diego. Most of them, there’s so 
much trash and the foam, it’s really bad.”

Wer said since the marina started using the Seabin, he’s no-
ticed a big difference.

“It’s a dramatic change,” said Wer.  “It’s such a beautiful 
place to be in.”
Cabrillo Isle Marina is planning to install two more Seabins.
Next month, the Seabin will roll out to six other California 
cities.

http://www.marinaassociation.org
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     Legislation & 
    By Eric Kretsch       partnerships
 

It’s undoubtedly a busy time in congress, and though tax 
reform and a potential budget crisis and government shut-
down are approaching, it’s actually a good time to engage 
with your congressmen and women. Many are eyeing the 
2018 elections, and all are concerned about their constitu-
ents’ views. It’s not a great time for incumbents.

Meanwhile, the marina industry is uniquely positioned to 
engage, as a majority of our business are small business-
es. The average Association of Marina Industries (AMI) 
member has 14 full-time and part-time employees. The 
industry is uniquely pro-business and economic develop-
ment, while also being pro-environment and conservation. 
Recreation, paired with education and sound stewardship 
practices, has lower environmental harm when compared 
to other uses of our marine ecosystems. Not to mention, 
marinas may actually provide habitat and enhance estu-
aries and the marine life within. Finally it’s a growing in-
dustry, poised to produce more jobs and benefits to local 
coastal communities.

AMI spent the last year laying the foundation to make 
our voice stronger— as an association and as an industry. 
We also contracted a dedicated lobbying firm, Lobbyit, to 
work on marina-specific issues, primarily proactive leg-
islative issues. We also convened and revamped our leg-
islative committee, which developed a list of legislative 
issues priorities (see below) for 2018. As well, we joined 
the Outdoor Recreation Industry Roundtable and are set 
to release a nationwide marina economic impact study by 
the International Marina and Boatyard Conference. 

In the next year, AMI is set to work on:

1. Boater Safety, Education and Certification
2. Training and Workforce Development
3. Boating Infrastructure and Boating Access
4. National Electric Code 2020 Update

AMI will partner with other industry organizations, such 
as the National Marine Manufacturer’s Association, Boa-
tUS and the Marine Retailers Association of the Americas, 
as well as state and regional marine trades association, to 
advance this agenda. Lobbyit joins us in this effort. Cur-
rently, we are working to craft policy to support appren-

Legislation & Partnerships Continued on Page 16

ticeships and with state and regional trade Marine Trade 
Associations to follow and contribute to the 2020 National 
Electric Code-making process. As well, we are working 
with the Outdoor Recreational Industry Roundtable on 
infrastructure issues for public lands. 

What can you do to become part of this voice?
Here are ways for you to get involved. To start, head to 
AMI’s Get Involved Web page, where you can access all the 
opportunities. Meanwhile, here’s a short list:

1. Join AMI’s Legislative Committee — it’s open to all 
general members

2. Contribute to AMI’s Industry surveys and calculate 
your marina’s economic impact

3. Engage in Boating United and BoatPAC — AMI is a 
strong supporter of both

4. Attend the American Boating Congress in May 2018

By taking any one or more of these four actions, you 
not only help your own business, you help collectively 
strengthen our industry. We look forward to you joining 
the effort!

Congressional Climate Update 

By Jason Ortega, LobbyIt

During the month of October, the Lobbyit team executed 
a transition between client managers and crafted a strategy 
for the next 6-12 months. We also met with the Legislative 
Committee in Florida and accepted an invitation to present 
at the VMTA’s convention this coming week. 

With the client management transition and the changing 
priorities in Congress, it was an opportune time to draft 
an advocacy strategy that takes advantage of the legislative 
calendar. We have done so, using the priorities laid out by 
the Legislative Committee and the stated goals of the GOP 
leadership. The AMI team and Committee approved of this 
plan and we have begun pursing the goals.

Currently, while Congress is occupied with the tax plan, 
our team has begun the groundwork for engaging the rel-

http://marinaassociation.org/orir
http://marinaassociation.org/getinvolved
http://www.marinaassociation.org
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Legislation & Partnerships Continued from Page 15

evant committees on the passage of a new Water Resources 
Development Act (WRDA) in 2018. The first hearing on 
this bill was held in Miami, late in October. Providing sub-
stantive input on WRDA will yield results that impact mul-
tiple priorities that are identified in the Legislative Com-
mittee’s 2018 advocacy priorities document. Additionally, 
we have continued engagement on the CTE front.

In October, the Lobbyit team met with Karishma Mer-
chant in Senator Kaine’s office to receive an update on the 
BUILDS Act, general CTE issues, and involvement with 
the CTE Caucus’s events during 2018. She was not opti-

mistic on CTE bills moving during the rest of this year but 
was very enthusiastic about AMI engaging with her office 
and the Caucus. Given the size of the marina industry in 
Virginia, they will be very receptive to our feedback.

In the next couple of months, we will be meeting with the 
offices of the Ranking Member and Chairman of the sub-
committee with jurisdiction over WRDA in the House, the 
Subcommittee on Water Resources and the Environment. 
Due to the number of marinas in Louisiana (the Chairman’s 
state) and Florida (the Ranking Member’s state), securing 
a meeting and getting a receptive ear shouldn’t be difficult. 

http://www.surveyadvantage.com
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Around The World
JBY Looks to Repair Hurricane-Damaged 

Caribbean Yachts in New England 

Jamestown Boat Yard (JBY) is looking to coordinate with 
other New England yards to ship boats from the Caribbean 
that were damaged during this season’s hurricanes, up to 
New England for repairs. Upon traveling to the Caribbe-
an to begin repair work on yachts, technicians found the 
islands did not have the infrastructure to begin repairing 
yachts on-site. After consulting with boat owners, marine 
surveyors and insurance companies, JBY determined the 
most practical approach was to transport the damaged ves-
sels north. Plans are in the works to have Sevenstar Yacht 
Transport ship about 25 boats, mostly 40 plus catamarans 
from charter fleets, up to New England. The majority of 
the vessels suffered hull damage and were dismasted. JBY 
is looking for other yards who can handle some of the extra 
repair work. 

Yards that are able to assist should email Clem Napolitano 
at clement@jby.com to express your interest.

Global Marina Training Set to Grow

Source: Marine Business

Global Marina Institute reports 20% growth in marina 
course participation.

Marina training and education delivered by the Global Ma-
rina Institute (GMI) is continuing to grow with the num-
ber of countries delivering courses increasing from 8 to 13 
from 2015 to 2017. Over the same period, course participa-
tion also grew by 20%.

GMI is a partnership between British Marine and the Mari-
na Industries Association (MIA) created to promote marina 
training and certification around the world. GMI directors 
met in Amsterdam before the recent METSTRADE show to 
discuss recent developments and to plan for the future.

GMI chairman John Hogan said he was pleased with the ex-
pansion of the Institute’s programs which reflects growing 
industry awareness of the importance of marina training.

“Well-trained staff provide a marina with a competitive edge,” 
he said “The consumer is demanding a better service and ma-
rina owners are wanting to increase business productivity.

“All these factors are driving demand for quality training. 
The growth in demand also reflects increased awareness of 
GMI endorsed courses.”

Looking ahead, GMI said the next three years should see a 
continued expansion of GMI courses into more countries 
and an associated growth in participation. It is expecting 
to conduct courses in two additional European markets 
in 2018 and expand the cooperation between the training 
partners with joint marketing of a marina and boatyard 
study tour. There will also be a focus on increasing aware-
ness of certification and the benefits of such certifications 
for senior marina industry personnel.

“The industry needs strong leadership and certification in-
cluding continuing professional development is a proven 
pathway to achieving this,” said Hogan.
 
Read more: http://www.marinebusiness.com.au

You’re Number One!
At BoatU.S., you’ll find boating experts with the answers you 
need when you call. Our knowledgeable Underwriters not only 
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“So often in this day and age, 
customer service representatives 
are indifferent in their dealings 
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News From Washington
  

Secretary Zinke Announces Recreation 
Advisory Committee, Appointment of 

Outdoor Recreation Advisor

On the heels of work by the Outdoor Recreation Indus-
try Roundtable (ORIR), of which NMMA is a leading 
member, the U.S. Department of the Interior is now de-
voting important new resources to outdoor recreation on 
America’s public lands and waters. Secretary Ryan Zinke 
yesterday announced the creation of a Recreation Adviso-
ry Committee to help improve visitor experiences through 
expanded public-private partnerships--something ORIR 
and NMMA are thrilled to see come to life. The committee 
will be “dedicated to looking at public-private partnerships 
across all public lands, with the goal of expanding access to 
and improving the infrastructure on public lands.”  What’s 
more, the Secretary appointed former Navy SEAL Captain 
Rick May as a new Senior Advisor to the Secretary, focus-
ing on outdoor recreation.  
 
“The spirit of American innovation and ingenuity is what 
built our country, and the Interior Department wants that 
same spirit and energy to resonate within the realm of out-
door recreation on our public lands,” said Secretary Zinke. 
“By forming this committee, I look forward to hearing 
from the best and the brightest in our private sector on how 
to improve the public experience on our federal lands and 
waters by expanding access for all Americans. We already 
have thousands of private partners who operate on federal 
lands. Whether it’s the iconic Jammers in Glacier National 
Park, the historic El Tovar lodge at the Grand Canyon, or 
the kayaks that you can rent on the Potomac River, Ameri-
can workers are at the heart of helping American families 
experience our great outdoors.”
 
“Helping ensure our nation’s public waterways and lands 
are not only accessible but enjoyable is a key step to en-
suring Americans get outdoors. NMMA  applauds Secre-
tary Zinke and his team for understanding the significant 
impact the recreation economy has on the entire United 
States and the importance of modernizing our public lands 
and waters and what that will mean for the American peo-
ple,” said Thom Dammrich, president of NMMA. “This is 
an exciting time for our industry to be collaborating with 
the ORIR, the Recreation Advisory Committee, and May 
on such a meaningful mission to help Americans discover 
the outdoors.” 

 
According to the Outdoor Industry Association, outdoor 
recreation generates $887 billion in economic impact and 
supports 7.6 million jobs across the country. The creation 
of the Recreation Advisory Committee and May’s appoint-
ment – combined with numerous other meetings, declara-
tions and events – are important steps in harnessing the 
might of the outdoor recreation economy, and shows the 
Department’s commitment to supporting its continued 
growth. 
 
“We used to have a Bureau of Recreation – we’re bringing 
recreation back,” Secretary Zinke said. “So, I’ve hired a for-
mer Navy SEAL captain to evaluate our public lands and 
look at the recreation opportunities, so the American pub-
lic can enjoy our lands.”
 
The committee will offer new opportunities for experi-
enced and committed supporters of the Great Outdoors to 
collaborate with the Secretary and other Interior officials 
on a wide range of issues. The duties of the Committee are 
strictly advisory and will consist of, but not be limited to, 
providing recommendations including policies and pro-
grams that:

• Expand and improve visitor infrastructure developed 
through public-private partnerships.

• Implement sustainable operations embracing fair, ef-
ficient and convenient fee collection and strategic use 
of the collected fees.

• Improve interpretation using technology.
• Create better tools and/or opportunities for Ameri-

cans to discover their lands and waters.
 
These actions are the result of numerous meetings be-
tween the Department of the Interior and the Outdoor 
Recreation Industry Roundtable (ORIR). In April, senior 
officials from the Department of the Interior and the U.S. 
Forest Service met with more than 30 representatives of 
the outdoor recreation industry at Shenandoah National 
Park to discuss improving visitor experiences on Ameri-
ca’s public lands and waters.
 
That meeting was followed by another April gathering 
where Secretary Zinke told recreation industry leaders he 
needed creative, bold thinking to help him deliver rec-

News from Washington Continued on Page 19
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reation experiences on Interior lands, overcoming such 
problems as congestion in areas like Yosemite Valley and 
unsustainable financial operations of recreation programs.
 
In July, the ORIR presented the Secretary and his team 
with nearly 30 ideas that can provide immediate and dra-
matic improvement to visitor experiences and reductions 
in deferred maintenance through private investments.
 
Read the Department of Interior press release here.
 

NMMA Seeking Input from Members, 
Industry on Hurricane Relief

In the wakes of Hurricanes Harvey, Irma and Maria, 
Congress has passed and President Trump has signed 
two disaster relief bills. One package signed in Septem-
ber provided $15.3 billion of initial funding primarily to 
replenish the Federal Emergency Management Agency.  
 
In October, a second $36.5 billion emergency package 
was approved by Congress that again was mostly focused 
on replenishing the accounts of FEMA and other agen-
cies providing immediate on-the-ground relief in Texas, 
Florida and Puerto Rico. As NMMA has engaged with 
lawmakers and Congressional staff in Washington regard-
ing the needs of NMMA members in disaster recovery 
we have been looking ahead to subsequent legislation.  
 
We expect Congress to pass at least one more large package 
of disaster relief legislation. Unlike the first two relief bills, 
this legislation will be more specific in how it directs fund-
ing to specific needs in Texas, Florida and Puerto Rico. 
 
Texas alone is asking for $61 billion more in fund-
ing and Governor Abbot has laid out a 282-project wish 
list to Congress much of which details needs for wa-
ter and boating infrastructure. We expect this legisla-
tion to be taken up in December formally but discus-
sions are going on now regarding this bill’s contents.  
 
The NMMA government affairs team wants to be sure we 
are aware of any specific issues or needs our affected mem-
bers have that we should be injecting into these delibera-
tions. Please contact NMMA’s Michael Pasko at mpasko@
nmma.org with any Hurricane-related relief needs you are 
facing or any needs in the industry you might be aware of.
 

U.S. Departments of Interior, Agriculture 
Sign Unprecedented MOU with Fishing 

and Boating Industry

The U.S. Fish and Wildlife Service (USFWS), Bureau of Land 
Management (BLM), and the U.S. Forest Service (USFS) 
yesterday announced a new memorandum of understand-
ing (MOU) with the Association of Fish & Wildlife Agencies 
(AFWA), the American Sportfishing Association (ASA), the 
National Marine Manufacturers Association (NMMA) and 
the Recreational Boating & Fishing Foundation (RBFF).  
 
The unprecedented MOU, signed just after U.S. Secretary 
of the Interior Ryan Zinke declared October will officially 
be recognized as National Hunting and Fishing Month, 
was created to develop and expand cooperation among the 
participating parties for planning and implementing mu-
tually-beneficial projects and activities to promote recre-
ational fishing and boating conducted on public lands and 
waterways.
 
“Anglers and recreational boaters help bolster many lo-
cal economies in the pursuit of these American pastimes,” 
said U.S. Secretary of the Interior Ryan Zinke. “We want to 
make sure to encourage more people to cast out their lines 
and get their boats out on the water. Partnerships like this 
are vital as we work to increase access to public lands and 
waters and pass on these traditions to future generations.?”
 
“The MOU provides a tremendous opportunity to work to-
gether with our partners in the outdoors and the Department 
of the Interior to ensure sufficient access and conservation 
of our nation’s public waterways,” said NMMA President, 
Thom Dammrich. “Waterway access and conservation are 
critical to recreational boating—an industry made up of 
nearly 650,000 people who help deliver an estimated $121 
billion in annual economic impact in the U.S. each year.”
 
Click here to read the full press release.

NMMA Pleased to See Oil State Senators 
Urge Trump to Facilitate Biofuel Deal

On Thursday, nine senators from states with oil refin-
eries sent a letter to President Trump asking for a meet-
ing to address necessary changes to the country’s biofu-
els policy-- a move that’s seen as a positive by NMMA. 
This action comes on the heels of meetings and out-
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reach that the NMMA federal affairs team has been do-
ing with key Senate offices to note the significant need 
for reform to the Renewable Fuel Standard and why do-
ing so is critical to the U.S. recreational boating industry. 

U.S. News & World Report notes that, “The letter reflects 
growing tensions between refiners that oppose the U.S. Re-
newable Fuel Standard - a law requiring them to blend in-
creasing amounts of ethanol into the nation’s fuel each year 
- and the Midwest corn lobby that supports it.” 
 
Recently, the Trump administration succumbed to pressure 
from Midwest lawmakers, assuring them it would ditch 
proposals to overhaul the biofuels policy. The Senators’ 
letter notes that, “If your administration does not make 
adjustments or reforms on matters related to the Renew-
able Fuel Standard, it will result in a loss of jobs around the 
country, particularly in our states,” according to the letter, 
which was signed by Texas Senator Ted Cruz, Oklahoma 
Senator Jim Inhofe, Pennsylvania Senator Pat Toomey and 
six others.”
 
The U.S. News & World Report story continues that, “In 
the letter, the senators asked Trump for a meeting within 
the next three weeks that would include them, a number of 
Midwest lawmakers and relevant administration officials 
“to discuss a pathway forward toward a mutually agreeable 
solution.”’
 

NMMA’s federal affairs team will continue to monitor the 
situation as a potential meeting unfolds between the Sena-
tors and President Trump, and will also continue to do out-
reach to both Senate offices and the Administration. 

NMMA Continues Addressing Industry 
Tax Reform Interests as House, Senate 

Try to Hammer Out a Plan

With tax reform front and center in Washington and the 
House expected to vote on their version of the tax reform 
bill today (H.R. 1), NMMA continues meeting with elected 
officials to ensure the recreational boating industry’s voice 
is heard on key elements of interest within both the House 
and Senate bills. Below is a comprehensive update of where 
things stand as of today and how NMMA is addressing on 
your behalf. With the final tax reform bill now being ham-
mered out, we will continue to keep you apprised on our 
position. As always, please don’t hesitate to contact NMMA 
with your questions or feedback, including NMMA’s Mi-
chael Pasko at mpasko@nmma.org, who is handling tax 
reform matters.
 
Corporate Tax Reform Highlights
• Corporate Tax Rate: NMMA’s goal was to see a de-

crease from the top corporate rate of 35% to a flat rate 
of 20%. Currently, that 20% flat rate is reflected in both 
the House bill and Senate proposal. However, under the 

We offer
• Global Gateway for Recurring Monthly Charges

• Superior Marina Industry Knowledge
• True Cost (Interchange) Plus Pricing

• PCI Compliance Program & Support
• Unparalleled Customer Service

• Fleet Card Acceptance
• Free Online Reporting

• Next-Day Funding
• Free Rate Review

Why PCS?  
We don’t just sell credit card processing 
services; we integrate our products and 
services into the core of your everyday 
business. Our goal is to reduce your costs 
associated with processing transactions, and 
to always give you the best in service...

For a no obligation savings analysis, fax your latest card procesing statement 
to 928.752.7259 or email to sales@PCSmarinegroup.com

855.727.3030 | PCSmarinegroup.com
Proud member of the AmI

We SPeCIAlIze In ProCeSSIng 
CredIt, debIt, And fleet CArdS for

• Marinas • C-Stores • Truck Stops  

PCS is registered ISO/MSP of Wells Fargo Bank N.A., Walnut Creek, CA. American Express requires separate approval.

https://www.usnews.com/news/us/articles/2017-10-26/senators-from-refinery-states-request-trump-meeting-on-biofuels
http://www.pcsmarinegroup.com
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Senate proposal, this shift would occur in 2019, rather 
than 2018. This is because the Senate is hemmed in by 
budget constraints that the House isn’t.

• Pass-Through Businesses:  NMMA supported an 
across-the-board rate reduction to 25%. We have 
mixed results in the House bill. Under the House bill, 
the top rate of 25% would apply to 100% of net income 
from passive business activities and 30% of net income 
from active business activities. That leaves 70% of net 
income from active business activities that would be 
taxed at the relevant individual income rate. An alter-
native formula for calculating the split would be used 
in certain situations. Not surprisingly, there has been 
pushback on this provision from the small business 
lobby. The Senate proposal takes a different approach 
and provides a 17.4% deduction for non-wage income 
for a partnership, s-corp, or sole proprietorship. 

• Floor Plan Financing Indebtedness: Floor plan fi-
nancing indebtedness is the short-term debt used by 
retailers to buy high-cost items, which is secured by the 
inventory acquired. This includes debt used to finance 
the purchase of boats held for the purpose of selling 
them to retail customers. It also includes cars and RVs.

 
The House bill creates an exemption from limits on deduct-
ibility of net business interest for taxpayers that paid or ac-
crued interest on floor plan financing indebtedness. How-
ever, the bill creates a trade-off, stating that because they 
are exempt from the deductibility rules, companies that 
have floor plan financing indebtedness (and therefore take 
floor plan financing interest into account for determining 
their ratio of debt to equity) are not eligible to receive the 
benefits of the bill’s increased expensing provision. The in-
creased expensing provision allows for immediate, 100% 
expensing of qualified property (tangible property, certain 
software, etc.) placed in service between 9/27/17-1/1/23. 
 
The Senate proposal does not discuss floor plan financing 
indebtedness.
 
Individual Tax Reform Highlights
• Individual Income Tax Brackets: In current law there 

are seven tax brackets: 10%, 15%, 25%, 28%, 33%, 35% 
and 39.6%. NMMA asked for three brackets: 12%, 25%, 
and 35%. The current House bill has four: 12%, 25%, 

35%, and 39.6% while the Senate bill retains a sev-
en-bracket system, but lowers the rates to 10%, 12%, 
22.5%, 25%, 32.5%, 35%, and 38.5%.

• Luxury Tax: Thankfully, there is no talk of a luxury tax 
so far. The only luxury language is in the Senate pro-
posal, and would raise the current fairly tight caps on 
allowable depreciation amounts for luxury passenger 
automobiles (defined as 4-wheeled, primarily for use 
on roads).

• Second Home Mortgage Interest Deduction: As 
NMMA reported last week, under the House bill, the 
deduction would not apply to second homes, and it 
would be gone not just for boats but for RV’s and ev-
erything else that had qualified as a second home in 
this category. For primary residences, mortgage inter-
est deduction was halved from a million to $500,000, 
and there would be no deduction for interest on home 
equity. Real estate and builders have been pushing back 
hard on those items. The Senate proposal would elimi-
nate the home equity deduction, but would not alter 
the rest of the credit—including its application to sec-
ond homes.

• Estate Tax:  The House bill and the Senate proposal 
would both nearly double the basic (per filer) exemp-
tion amount under which estate, gift, and generation-
skipping transfer taxes on the property do not apply. 
Both use similar language, but the House cites this 
figure as being $10 million, while the Senate Finance 
Committee lists it as “approximately $11 million.” 

 
The House bill would terminate the estate tax and genera-
tion-skipping tax after 2024. Currently, there isn’t language 
in the House bill or Senate proposal that directly addresses 
valuation of family-owned entities for estate tax purposes. 
In particular, there aren’t references to Section 2704, which 
sets special valuation rules for valuing intra-family trans-
fers of interests in corporations and partnerships subject to 
lapsing voting or liquidation rights and restrictions on liq-
uidation—and was the subject of the 8/4/16 IRS notice of 
proposed rulemaking. There is a section with similar lan-
guage that pertains to re-characterization of certain gains 
in the case of partnership profit interests (that includes a 
part on transfers of partnership interest to relatives), but it 
states that it pertains to partnership profit interests held in 
connection with performance of investment services.
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With hurricane season upon us, we want YOU to know 
how to stay clear of boat and property damage!   

In 2013, the Association of Marina Industries (AMI) and the Boat Owners 
Association of The United States (BoatUS) teamed up to offer a series of three 
pre-recorded, online webinars. These previously run webinars came out of the need 
for information in the wake of Hurricane Sandy and geared towards marine facility 
operators and others interested in learning about how to secure boats to avoid 
damage in future storms. 

The first in the series, "Sandy Overview: What 
We've Learned," will look at what made Hurricane 
Sandy so destructive and the types of damage it 
caused to boats and to marinas, and share some 
survival stories. It will also try to answer the 
question: Was hauling boats, as BoatUS has long 
advocated, the right answer this time? 

The second webinar, "Securing Boats on Land," will focus 
on the challenges of securing boats inside storage 
structures as well as outside on the hard, and discuss 
some potential solutions and best practices. 

The last webinar in the series, "Securing Boats in the Water," 
will look at the challenges presented by various dock structures 
such as fixed or floating docks and moorings, and also look at 
solutions and best practices.  

 
 You can order the pre-recorded webinars to view at anytime. 
Order one or order all three. They are available for purchase by 

completing the Fax/Email order form. Once your order is completed you will receive 
an email with directions on how to access the webinars. See AMI's website and click 
on the online training tab for more information.  

 

 $15 each for AMI Members 
 $30/$50/$75 for 1/2/3 webinars for Non-Members 
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Classified Ads
Adult Sailing Instructor

Mamaroneck, NY
Beach Point Yacht Club is now accepting resumes for 
an Adult Sailing Instructor for the 2018 sailing sea-
son. Beach Point is located at the mouth of Mama-
roneck Harbor, New York, in western Long Island Sound. 
  
The Adult Sailing instructor will work closely with 
the Facilities Director managing our Sailing Program. 
  
The ideal candidate will be a highly enthusiastic sailing 
professional with exceptional leadership, organizational, 
and interpersonal skills with a strong sailing background 

as well as instructional experience. US Sailing Level 1 cer-
tification or USCG licensing preferred but not required. 
CPR and First Aid certification required and provided.   
  
This position is full time seasonal. Running approximately 
May thru November. Competitive salary offered. Week-
ends are required.

The clubs fleet consists of Ideal 18’s, K-6’, Hobie Wave and 
Laser’s.

Contact: Matthew Faucher,  Director of Marine Opera-
tions – Matthew@beachpointclub.org.

AMI Advocate (monthly circulation) 
Full Page   ¼ Page    ½ Page
12 months $5,500  12 months $1,500  12 months $2,900
6 months $3,200  6 months $900  6 months $1,700
3 months $1,800  3 months $525  3 months $1,000
1 month $700      1 month $400

AMI News Fax (bi-weekly circulation)   AMI Website
26 ads (1 year)   $6,500    1 Year  $150 per month
13 ads (1/2 year)  $3,750    6 months $200 per month
6 ads (2.5 months)  $1,725    3 months $250 per month
1 ad    $330    1 month $275 per month

AMI NewsWatch (weekly circulation)   AMI NewsWatch Sponsorship
1 Year  (52 ads)   $9,750    1 Year  (52 ads)  $5,500
6 months (26 ads)  $5,600    6 months (26 ads) $3,200
3 months (13 ads)  $3,225    3 months (13 ads) $1,875
1 month (4 ads)   $1,250    1 month (4 ads)  $680
1 week (1 ad)   $350    1 Week (1 ad)  $200

Advertising Opportunities
Buy one package 
and receive 10% 

off on all addition-
al packages (higher 

price prevails).

mailto:Matthew@beachpointclub.org
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

http://www.marinaassociation.org
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mailto:ekretsch%40marinaassociation.org?subject=
mailto:imitraining%40marinaassociation.org?subject=
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http://www.marinaassociation.org

